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MESSAGE FROM THE BRITISH COUNCIL 

 

We believe that understanding the hopes and dreams of the world’s youth will help support us 

and our partners to work with young people more effectively, allowing them to contribute to global 

peace and prosperity. We are delighted to welcome Tanzania to the ‘Next Generation’ family.  

 

Our global Next Generation Programme has three stated aims and I believe that this report is 

reaching each one of them; to develop a better understanding of youth attitudes and aspirations, 

to amplify youth voices and support better youth policy-making. 

 

It’s vital to share both the optimism and the concerns with those people who will influence the 

lives of Tanzanian youth, be they policy makers, education providers or village elders, and show 

that by engaging and co-operating with young people, Tanzania can build on its development 

progress and benefit from its demographic dividend. Tanzanian youth want to contribute to their 

country’s development, as energetic, passionate and economically active citizens, proud of their 

country and ready to give back to their communities. But to allow this to happen, there needs to 

be change – particularly in education, job creation and opportunities, and in youth engagement. 

 

Through our partnership with DFID, and by working with partners across the country, we want to 

take this information and ensure that the huge potential of Tanzanian youth is realised.  

 

The Next Generation Youth Voices research shows that Tanzanian youth don’t want the future 

built for them, nor do they want to be “built”. But they do want to be listened to, and engaged in 

decision making. If Tanzania can harness the energy and commitment of its youth, then all 

generations can together build a stable, peaceful and prosperous future. 

 

 

Christine Wilson      Nesia Mahenge 
 

Next Generation Programme Lead, UK   Acting Country Director, Tanzania 
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Foreword 

By 2050, one third of the world’s children under the age of 15 will be in sub-Saharan Africa. 

At that point, there will be 75 million Tanzanians under the age of 25. That is more than the 

entire population of the UK. Meanwhile, technology continues to advance at breakneck 

speed and urbanisation is accelerating. Dar es Salaam is one of the fastest growing cities in 

the world. These trends will change the world. But beneath the numbers are individual lives. 

It is the young Tanzanians waking up this morning, across the country, who will shape the 

future.  

 

So for all of us interested in that future, understanding young people is not optional. It is 

essential. What are their hopes? Their frustrations? These are the questions that this exciting 

“Next Generation” research tries to answer. It is a window to the future.  

Whenever I meet young Tanzanians, I am always inspired by their energy, their passion and 

their commitment to building their country. That sentiment is echoed in the findings of this 

research. Young Tanzanians are confident and optimistic about the future. They know that 

success is in their hands.  

 

Foremost on their minds is work. The World Bank estimates that Tanzania needs to create 

800,000 jobs a year to absorb all the young people entering the workforce. The formal 

sector cannot deliver this. That may be why so many young people want to be 

entrepreneurs: not just doing a hustle but running a business.  

Education is critical to this. Young people overwhelmingly see education as the key to 

unlocking their potential. But the education system is not currently delivering for them.  

 

Nor can they succeed by themselves. They need the support of all of those around them. 

Importantly, they need a country that sees them not as idle, trouble-makers but as a rich, 

national resource that, well- supported, will catapult Tanzania into prosperity.  

 

So I hope this Next Generation research is a call to action to all of us interested in Tanzania’s 

future to help the youth of today build a better tomorrow.  

 

Vel Gnanendran 

Head of DFID Tanzania 
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EXECUTIVE SUMMARY 

The Research 

The Next Generation (NextGen) Youth Voice is a DFID-funded project through the British Council. 

The project aims to understand the key issues perceived by young people in Tanzania as priorities in 

the wake of the 2015 election, and to develop insights for policy-makers that will help the country to 

capitalise on the potential of its youth. 

IPSOS Tanzania conducted research among young people across Tanzania, covering both mainland 

Tanzania and Zanzibar. The research was conducted using multiple methods: desktop research, an 

online survey, computer aided telephonic interviews, qualitative in-depth and focus group 

discussions, and quantitative surveys (in-home face to face interviews).  

The report highlights differences observed between age groups (15-19 years and 20-24 years) and 

between rural and urban respondents. The report also highlights the challenges faced by youth and 

outlines young peoples’ suggested solutions to these challenges. 

 

Key Findings 

The findings generally portray a positive outlook in regards to young people’s potential. Youth 

across all segments are very ambitious for their careers and lives. This is evident across both urban 

and rural settings. Their dreams are directed towards self-employment and nurturing their talent.  

They are energetic, creative, ambitious (with males slightly more ambitious than females), and keen 

to make a difference in their communities. Supported by their families, by their social media 

networks, and, often, by religion and spirituality, they are exploiting this potential by attaining 

education and venturing into business, entrepreneurship and other income generation activities.  

 

In as much as they would wish to contribute more, challenges abound which hinder young people 

from fully developing their potential.  The key ones are limited employment opportunities and a lack 

of finances or capital to fund business initiatives. This creates a feeling of exclusion where youth 

who are limited financially cannot fully participate in income generating activities, which leads to 

hardship of life in general. 
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The impact of governance was also cited as a hindrance to youth potential. Young people believe 

the prime responsibility for their lives is their own, but they acknowledge the need for greater 

support from their communities and the Government. They believe the Government should dedicate 

special budgets and infrastructure to support youth-driven initiatives. Awareness of policies on 

youth is very low among young people.  

 

Youth are very positive about the future of the country in a number of attributes. However, they 

have reservations with regard to corruption, where the majority indicated not to be happy about the 

country, and future prospects in terms of employment and living conditions.  

The strong leadership of the current Government and its efforts to reduce the gap between the rich 

and the poor are well appreciated and give the youth hope for the future. However, corruption is 

seen as a giant that can only be reduced but not eradicated. More effort is required to fight 

corruption. 

 

What this means with regard to policy formulation towards realizing youth potential is that policy-

makers should consider the identity of the youth ‘as they describe themselves’ in order to devise 

policies that will have a better response from the youth. From the findings, the youth describe 

themselves as values-driven (including values related to the family, religion, peace, freedom and 

development) and as such, the policies need to uphold the same values.  

 

The channel of communicating these policies needs to be one that is pro-youth, such as use of 

traditional media like radio and TV as well as social media such as Facebook which is popular among 

both urban and rural youth. Opening up channels of communication between young people and 

their local Government, and using media to amplify some of the positive contributions of young 

people to society is paramount. 

 

Policies also need to give tangible and responsive solutions to challenges faced by youth, a key one 

being the lack of employment or finances to start businesses. Young people have expressed the 

need for a youth fund dedicated to youth opportunities. This is one of the instruments that can be 

designed in response to this need. Additionally, the framework around financial stability needs to be 

comprehensive. This can be achieved by setting up policies on business incubation systems to 

ensure startup companies have stable foundations.  
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Youth also reported that they did not feel valued in their communities. There were negative 

stereotypes that led to their exclusion in community development activities and they were only 

valued where menial tasks were to be done. Policies promoting respect for the worth and value of 

the youth may be devised, aiming at challenging these stereotypes and instead promoting a positive 

image of the youth, that is   innovative, energetic, flexible, ambitious and patriotic in line with their 

self-perception. These policies would also include measures to protect them from violence or abuse 

as well as systems to restore them where drug abuse and exploitation has eroded their self-worth.  

 

Engagement in governance and civic duties can also be promoted through policy. This is where 

opportunities for youth to participate can be created and be affirmative of youth’s unique needs. 

This can for instance be done by encouraging more representation of youth in politics through 

special seats or nominated positions.    

 

In conclusion, young people in Tanzania have much to offer and have great potential. Barriers 

hindering their participation in society need to be addressed through policies that are responsive to 

the expressed needs of youth.  
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1. INTRODUCTION 

1.1. Background  

The British Council is the United Kingdom’s international organisation for cultural relations and 

educational opportunities. Its purpose is to build engagement and trust for the UK through the 

exchange of knowledge and ideas between people worldwide.  It seeks to achieve its aims by 

working in education, science, governance, English and arts.  In 2012-13, its programmes reached a 

total audience of 550 million people worldwide and engaged directly with 10.8 million people. 

The British Council is managing Next Generation Youth Voice, a DFID-funded project whose 

anticipated outcome is to better understand the key issues as perceived by young people in 

Tanzania as priorities in the post-election environment. A central project output is increasing the 

ability of national and international policymakers to realize the social and economic potential of the 

next generation.  

 

Tanzania has made very positive progress in recent years but challenges remain, perhaps the 

biggest one being how to capitalize on the demographic dividend. Realizing the potential of young 

people in Tanzania will determine whether the country can make the leap towards a brighter and 

prosperous future. In all of this, what do young Tanzanians perceive as the key issues in the post-

election environment? It is this question this research seeks to answer.  

The British Council contracted Ipsos Tanzania to conduct research on youth voice across six (6) 

regions in Tanzania, covering both Tanzania mainland as well as Zanzibar.  

1.2. Research Objectives 

The overall objective of the study was to understand key issues as perceived by young people in 

Tanzania as priorities in the post-election environment. Specifically, the study aimed to gain key 

insights that will inform policymakers on best practices to realize the potential of youth. 

1.3. Methodology 

The study adopted a three tier approach which entailed a literature review, qualitative in-

depth interviews with selected stakeholders, qualitative focus group discussions and 

quantitative face to face interviews with youth from the general public (a household survey 

and Computer Aided Telephonic Interviews (CATI)).  
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During the literature review, all relevant documents and publications were comprehensively 

reviewed. With regard to the qualitative phase, in-depth interviews were conducted with key 

informants from Government, NGOs and Tanzania’s development partners. Focus group 

discussions were also conducted, with youth from six regions. In order to quantify information 

obtained from the qualitative phase, quantitative household face to face and CATI interviews 

were conducted with a representative sample of 2583 and 508 respondents respectively. 

Each approach adopted in executing this survey is detailed below:  
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2. LITERATURE REVIEW 

This literature review describes the background to the Next Generation Youth Voice research. It 

summarises existing data on Tanzania’s population dynamics and discusses the country’s efforts to 

capitalise on the potential of its burgeoning youth generation. It thereby aims both to position the 

new research in the context of what is already known and to suggest how it might provide new 

insights.  

 

The review draws on academic publications, online media outputs, and reports produced by the 

Tanzanian Government and international agencies. Searches were carried out using Google Scholar 

and Google, and the research team also gathered a set of published articles about key concepts 

related to youth in Tanzania.  

 

Part 1 of the review outlines how the demographic dividend operates and looks at its historical 

impacts worldwide. Part 2 describes Tanzanian demography today and projections for the coming 

decades. Part 3 asks whether Tanzanian youth (youth aged 15-24) are sufficiently well equipped to 

spark a demographic dividend, and discusses whether the economic environment is favourable for 

such a leap forward. Part 4 summarises existing research into the opinions and needs of young 

people in Tanzania, and highlights gaps in the research that might usefully be filled by the Next 

Generation Youth Voice project.  

 

2.1 Part 1: What is a Demographic Dividend? 

Countries that have a large population of young people relative to the rest of the population have an 

opportunity to capture a demographic dividend. This section provides a brief description of how this 

happens. 

 

The central ingredient of a demographic dividend is a cohort of young people, often known as a 

“baby boom”, which is disproportionately large relative to both the generation that preceded it and 

the generation that follows it. Large youth cohorts are brought about either by increases in fertility 

or, more often, health, dietary and sanitation improvements which reduce infant and child mortality 

and allow many more children to survive to adulthood. As a large cohort of children reaches 

adulthood and working-age, it has relatively few older, non-working dependents to support. If fertility 
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declines in its wake, it will also have smaller numbers of children to support. The swollen cohort of 

people of working-age, less burdened by non-working dependents than were previous generations, 

can therefore invest its time and money in productive activities such as setting up and investing in 

businesses, employing others, purchasing the products made by others, saving for the future, and 

passing on the benefits to the next generation by investing in the health and education of children.  

 

The period during which the most productive segment of the population is also much the largest 

presents a one-off opportunity for a country to expand its economy. Historically, countries that have 

experienced youth bulges have tended to emerge from them much wealthier. In East Asia, for 

example,1 the number of working-age people grew nearly four times faster than the dependent 

population between 1965 and 1990, and the region experienced average annual growth rates over 

the period of more than 6 per cent. It has been estimated that the demographic dividend accounted 

for over one-third of this “economic miracle.”2 Southeast Asia’s recent growth has also been 

propelled by demography,3 with the growth in the region’s working-age population estimated to 

have accounted for 1 percentage point of its annual per capita income growth.4 

 

Demography, however, is not destiny – countries that do not equip their baby boom generations 

with the skills to make a positive economic contribution and whose labour markets cannot absorb 

large numbers of new entrants are more likely to experience demographic disaster than 

demographic dividend. The political scientist Henrik Urdal has found that countries with a high 

proportion of 15-24 year olds face a significantly increased risk of conflict compared with countries 

with a more even age distribution. ‘For each percentage point increase that youth make up of the 

adult population,’ he wrote, ‘the risk of conflict increases by more than four percent.’5 Urdal also 

found that higher secondary education enrolment rates and rapid fertility reductions offer societies 

with youth bulges protection against such violence. This latter finding highlights the importance of 

policy, the subject of section three of this review, in determining whether a country will capture its 

demographic dividend. 

                                                
 
1 East Asia includes China, Hong Kong, Japan, Republic of Korea, Singapore, Taiwan. 
2 Bloom, David E.; Williamson, Jeffrey G. (1998): "Demographic transitions and economic miracles in emerging Asia". The World 
Bank economic review. Vol. 12, no. 3 (September 1998), pp. 419-455.  
3 That is, Cambodia, Indonesia, Laos, Vietnam, Malaysia, Myanmar, Thailand and the Philippines.  
4 Bloom, D. E., D. Canning, and P. Malaney (2000): Population dynamics and economic growth in Asia. Population and 
Development Review 26 (Supplement): 257– 90. 
5 Urdal, H. (2006), A Clash of Generations? Youth Bulges and Political Violence. International Studies Quarterly, 50: 607–629. 
doi: 10.1111/j.1468-2478. 
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2.2 Tanzanian Demography 

Youth bulges occur when countries undergo a “demographic transition” from high to low mortality 

and from high to low fertility. Tanzania has made great strides in reducing mortality but slower 

progress in bringing down fertility rates. Its youth cohort, therefore, while large relative to the 

population of elderly dependents, is still burdened by huge numbers of children.  

 

2.2.1 A Population Explosion 

Health improvements in Tanzania in recent years have seen infant and child mortality rates plummet. 

Infant mortality fell from 100 deaths per 1,000 live births in 1990 to 35 per 1,000 in 2015.6 The 

average for Sub-Saharan Africa is 56 per 1,000. Over the same period, child mortality (under five 

years of age) declined from 165 deaths per 1,000 live births to 49 per 1,000, the current rate being 

well below the Sub-Saharan average of 83 child deaths per 1,000 live births.7 Largely as a 

consequence of these declines, life expectancy at birth in Tanzania increased from 50 years in 1988 

to 63 in 2013.8 

 

These reductions in mortality have sparked a population explosion. At independence in 1961, the 

country had 10 million inhabitants. This number more than doubled by 1985, and doubled again by 

2010. The population in 2015 stood at 53 million. By 2050 it is projected to reach 137 million.9 

 

High fertility is perpetuating the population boom. Most countries that experience improvements in 

child survival also see reductions in fertility, as parents realise they need fewer children to achieve 

their ideal family size. This normally occurs after a time lag, however – it takes parents a while to 

realise that their children are more likely to survive to adulthood – and families in Tanzania are 

proving slow to change their behaviour. Although the fertility rate fell from 6.5 children per woman 

in 1988 to 5.2 in 2012,10 it remains higher than the Sub-Saharan average of 5.0, and much higher 

                                                
 
6 World Bank (2015a): World Development Indicators. Washington DC. 
7 Ibid. 
8 World Health Organisation: Global Health Observatory Data. Available at: http://www.who.int/gho/database/en/ 
9 United Nations Population Division: Department of Economic and Social Affairs (2015): World Population Prospects – the 2015 
Revision. 
10 United Republic of Tanzania (2014): Basic Demographic and Socio-Economic Profile: Key Findings: 2012 Population and 
Housing Census. Available at: http://nbs.go.tz/nbs/takwimu/census2012/Basic_Demographic_and_Socio-
Economic_Profile_PopularVersion-KeyFindings_2012_PHC_EnglishVersion.pdf 
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than the high-income country average of 1.7.11 The country’s annual population growth rate of 2.7% 

is among the highest in the world, with 1.2 million people added to the population each year.12 The 

median age – 17.3 years – is one year lower than the Sub-Saharan average.13 It will be important for 

the country to reduce fertility rates further if it is to ease the burden on working-age people of 

having to support large numbers of young dependents and maximise the chances of a demographic 

dividend. 

 

Fertility rates are much higher in rural than urban areas - the average woman in the former has 6.1 

children, compared with an average of 3.7 children for her urban peers.14 Urbanisation is helping to 

relieve the pressure on rural areas. The proportion of households living in urban areas increased 

from 19% in 1990 to 31% in 2014.15 The average urbanisation rate for Sub-Saharan Africa is 37%.16 

 

2.2.2 The Youth Bulge 

In 2015, young people aged 15-24 numbered 10.2 million and made up 19% of the total population. 

This age group’s share of the total is slightly lower than the Sub-Saharan average of 20%, but much 

higher than the average in developed countries of 12%.17  

 

The number of 15-24 year olds is projected to rise to 17 million by 2030 and 26 million by 2050. As 

the members of this youth bulge swell the workforce, the ratio of dependents to people of working 

age will fall. In 2015 there were 94 dependents (people aged below 15 years and above 64 years) 

for every 100 people of working age (15-64 years).18 This is significantly higher than the Sub-

Saharan African ratio of 86 dependents per 100, and almost doubles the ratio in more developed 

regions of the world (52 per 100). As figure 1 show, however, Tanzania’s dependency ratio is 

projected to fall sharply by 2100, while the ratio in more developed regions will increase. Although it 

will still have more dependents to support than the average Sub-Saharan African workforce, this will 

                                                
 
11 World Bank (2015a) op. cit. 
12 United Nations Development Programme (UNDP) (2015): Tanzania Human Development Report 2014. UNDP, Geneva. 
13 United Nations Population Division (2015) op. cit. 
14 National Bureau of Statistics (2013): Tanzania in Figures 2012. Ministry of Finance. Dar es Salaam. June. 
15 World Bank (2015a) op. cit. 
16 United Republic of Tanzania (2014) op. cit. 
17 World Bank (2015a) op. cit. 
18 Ibid. 
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leave Tanzania’s working age population with a much smaller burden than its counterparts in richer 

countries, thus opening up the possibility of a demographic dividend.  

Figure 1 – Dependency ratios, 2015-2100 

 

 

2.3 Capturing the Demographic Dividend 

For a youth bulge to become a dividend instead of a disaster, a country’s youth population must 

have the ability and opportunity to engage in productive activities. This section first examines young 

people’s capacity to advance Tanzania’s development, and then assesses whether the economy is 

allowing them the opportunity to contribute.  

 

2.3.1 Building Youth Capacity 

Tanzania has made progress in increasing the number of children who attend school in recent years. 

Net primary school enrolment rose from 73% in 2002 to 83% in 2013, while the primary completion 

rate of 76% was seven percentage points higher than the Sub-Saharan African average.19  

High rates of primary education enrolment, however, are not echoed at the secondary level. The net 

secondary enrolment rate is among the lowest in Africa, at 30%,20 with large disparities between 

                                                
 
19 World Bank (2015a) op. cit. 
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different segments of the population. Secondary enrolment rates in urban areas are almost double 

youth in rural areas, while among the wealthiest quintile of the population they are five times higher 

than among the poorest quintile.21 

 

Nor have increases in primary enrolment been matched by improvements in educational quality. 

That Tanzania’s youth literacy rate (86%) is higher than the overall adult literacy rate of 78% 

suggests that the expansion of educational opportunity has had positive impacts on basic skills.22 

However, multilateral education organisations have expressed concern that the quality of education 

may have declined as its quantity has increased. The average of 66 pupils per class in Government 

primary schools is higher than the Sub-Saharan African average.23 The primary school pupil to 

qualified teacher ratio of 49 to 1 is higher than the Sub-Saharan average of 43 to 1, and over twice 

the global average.24 Half of Tanzanian students report being punched, kicked or whipped by a 

teacher.25 The United Nations Development Programme (UNDP) observed in 2015 that, ‘Generally, 

the educational attainments of children in Tanzania are poor and have been deteriorating in the last 

decade.’26 UNESCO has said of the quality of education: 

'Quality standards are noticeably declining at both primary and secondary levels, a 

consequence of a rapid increase in the school-going population and enrolment expansion 

which has not been matched by a requisite supply of quality-related inputs such as qualified 

teachers, educational materials, sufficient classrooms, investments in school infrastructure 

and safety, water, sanitation and hygiene. Generally, schools tend to be neither healthy nor 

safe environments, particularly for adolescent girls.'27 

 

 

                                                                                                                                                                      
 
20 UNICEF (2015): Education equity and quality: Tanzania overview. Available at: 
http://www.unicef.org/tanzania/6911_10874.html; UNDP (2015) op. cit. 
21 UNDP (2015) op. cit. 
22 United Republic of Tanzania (2014) op. cit. 
23 UNICEF (2015): op. cit. 
24 UNESCO (2014): EFA Global Monitoring Report 2013/14: Sub-Saharan Africa Factsheet. UNESCO, Geneva; UNICEF (2015) 
op. cit. 
25 UNICEF (2015) op. cit. 
26 UNDP (2015) op. cit. 
27 United Nations Educational, Scientific and Cultural Organisation (UNESCO) (2011): UNESCO Country Programming 
Document 2011-2015: United Republic of Tanzania. Dar es Salaam. 
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2.3.2 Growth for some… 

In evaluating whether Tanzania’s economy is prepared for a large influx of educated young people, it 

can be seen that rapid economic growth has not been accompanied by a corresponding increase in 

employment. Between 2002 and 2013, gross domestic product grew by an average of 7% per year. 

After taking account of population growth, this translates into a 3.6% annual increase in per capita 

incomes. The World Bank has observed that the recent rebasing of economic output figures means 

that Tanzania, with an average annual per capita income of $948, is close to becoming a middle-

income economy.28 

 

The country’s economic progress is apparent at a household level. The proportion of households 

with electricity, for example, doubled to 21% between 2002 and 2012. The proportion with metal 

roofs on their houses increased from 46% to 65%. Three-quarters own a house, while 64% own a 

mobile phone.29 

 

There is scope, moreover, for still faster growth. Natural gas finds off the southern coast and near 

Dar es Salaam could provide a windfall once they begin to generate revenue a decade hence. 

Tanzania’s major exports, in order of importance in 2014, are tourism, gold, cashew nuts, cotton, 

tobacco and coffee.30 The predominance of primary commodities in this list suggests the country is 

not making the most of its raw materials, and that economies with the capacity to process them are 

capturing the greater part of their value. The revenue-earning potential of tourism, meanwhile, is far 

from fully exploited, and the World Bank dedicated the greater part of its 2015 Tanzania Economic 

Update to urging the country to focus more attention on this labour-intensive sector.31 That less 

than 10% of the country’s roads are paved, and that its electricity consumption is less than one-sixth 

of the average across Sub-Saharan Africa are further indications that the country is failing to realise 

its economic potential.32 

 

                                                
 
28 World Bank (2015b): Tanzania Economic Update: The Elephant in the Room. Washington, DC, January. 
29 United Republic of Tanzania (2014) op. cit. 
30 National Bureau of Statistics (2015): Tanzania in Figures 2014. Ministry of Finance. Dar es Salaam. June; World Travel and 
Tourism Council (2015): Travel & Tourism Economic Impact 2015: Tanzania. London. 
31 World Bank (2015b) op. cit. 
32 World Bank (2015a) op. cit. 
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2.3.3 …But not for others 

The benefits of Tanzania’s economic growth have been unevenly spread. Although average incomes 

have risen, two in five of Tanzanians live on less than $1.25 per day, and nine in ten on less than $3 

per day.33 Tanzania falls into the “low human development” segment of the UNDP’s Human 

Development Index, ranking 151st of 188 countries in 2015.34 According to the UNDP’s 

Multidimensional Poverty Index, which considers ten basic indicators of human development in the 

areas of health, education and living standards, almost one in three Tanzanians live in “extreme 

poverty.”35 

 

There are significant regional disparities in levels of development, as well as disparities between 

urban and rural areas. Arusha, Dar es Salaam and Kilimanjaro boast a medium level of human 

development, with all other regions having low human development.36 Per capita gross domestic 

product in Dar es Salaam is over double that in Dodoma.37 The proportion of households with 

electricity ranges from 64% in Dar es Salaam to 43% in Zanzibar to just 12% in Dodoma.38 And the 

proportion of people living below the national poverty line is over twice as high in rural than in urban 

areas (33% and 16% respectively).39 

 

Economic growth has not yet been accompanied by an expansion in employment opportunities for 

young people. Youth unemployment among males stands at 4% and among females at 7%, but these 

low figures tell only a small part of the story. Three in five Tanzanian workers are farmers, with most 

of this growing food for personal consumption rather than income generation.40 A 2013 survey of 

1,037 15-29 year olds found that only 8% were in wage employment, with half of respondents 

claiming to be unemployed.41 The World Bank estimates that over two-thirds of male employment 

and four-fifths of female employment (at all ages) is “vulnerable” employment – that is, the large 

                                                
 
33 World Bank (2015b) op. cit. 
34 United Nations Development Programme (2015): Tanzania Human Development Report 2014. UNDP, Geneva. 
35 Ibid. 
36 Ibid. 
37 Ibid.  
38 United Republic of Tanzania (2014) op. cit. 
39 World Bank (2015b) op. cit. 
40 Restless Development (2011): State of the Youth in Tanzania: Annual Report 2011. Dar es Salaam. 
41 Ibid. 
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majority of youth considered to be employed are either unpaid family workers or own-account 

workers.42 

 

In contrast to other human development indicators, unemployment is a bigger problem in urban 

than in rural areas. One recent study found that urban youth are five times more likely to be out of 

work than in work.43 Another found that a young person in Dar es Salaam is six times more likely to 

be unemployed than a young person living in a rural area.44 Nor does education offer protection 

against urban unemployment – unskilled rural youths are more likely to be employed than their 

skilled urban peers.45 According to Morisset, in Dar es Salaam one in five young people with 

secondary education is unemployed; in Zanzibar this figure rises to over one in two.46 

 

This bottleneck for educated youth poses a threat to Tanzania’s prospects of seizing a demographic 

dividend. Advances in educational enrolment are creating a large cadre of young school leavers 

who, when they reach working age, will expect to be able to apply their newly learned skills in 

productive employment. With 700,000 new entrants to the labour market each year,47 already there 

are indications that, as in many other Sub-Saharan African countries, young people are frustrated by 

the lack of opportunities. Crime, for example, which as in the rest of the world is perpetrated 

primarily by young men, is a serious problem in cities such as Dar es Salaam. A 2006 study of the 

International Crime Victims Survey found that of thirteen African countries,48 Tanzania had the 

second highest reported rates of burglary, robbery, use of weapons during a robbery incident, and 

rape.49 Surveys of young people in Kilimanjaro and Mwanza in northern Tanzania found that between 

11% and 28% of men aged 15-24 had alcohol use disorder.50 And violent unrest in Mtwara, Zanzibar 

and Arusha in recent years was caused at least in part by young people’s frustration that the fruits of 

Tanzania’s economic growth were not reaching them.  

                                                
 
42 World Bank (2015a) op. cit. 
43 Msigwa R, Kipesha EF (2013): Determinants of youth unemployment in developing countries: evidence from Tanzania. 
Journal of Economics and Sustainable Development, Vol. 4, No. 13: 67-76. 
44 Morisset J (2013): Youth in Tanzania: a growing uneducated labor force. World Bank Blogs. Available at: 
http://blogs.worldbank.org/africacan/youth-in-tanzania-a-growing-uneducated-labor-force 
45 Msigwa and Kipesha (2013) op. cit. 
46 Morisset (2013): op. cit. 
47 UNDP (2015): op. cit. 
48 Botswana, Egypt, Lesotho, Mozambique, Namibia, Nigeria, South Africa, Swaziland, Tanzania, Tunisia, Uganda, Zambia and 
Zimbabwe. 
49 Naudé C.M.B, Prinsloo J.H., Ladikos A. (2006): Experiences of Crime in Thirteen African Countries: Results from the 
International Crime Victim Survey. Electronic Publication, Turin, UNICRI-UNODC. 
50 Francis JM, Weiss HA, Mshana G, Baisley K, Grosskurth H, Kapiga SH (2015): The Epidemiology of Alcohol Use and Alcohol 
Use Disorders among Young People in Northern Tanzania. PLoS ONE 10(10): e0140041. doi:10.1371/journal.pone.0140041 
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2.4 What is the next generation thinking? 

2.4.1 Opportunities and threats 

A number of recent surveys have asked young Tanzanians for their views on their own future 

prospects and the direction their country is taking.  

A 2007 study by the Ministry of Planning, Economy and Empowerment surveyed 954 young people 

aged 15-24 who were no longer in full-time education. 35% of the respondents were unemployed, 

26% in rural occupations, 11% self-employed and only 6% employed. When asked how their 

economic situation had changed in the previous three years, there was a roughly even split, with 

26% reporting that it had improved and 32% that it had deteriorated. But when asked about future 

prospects, respondents were optimistic. Half said they expected their economic situation to improve 

in the next three years, while only 8% believed it would deteriorate. Finding work was the biggest 

challenge young people faced, with 63% of respondents citing it as a major problem.51 

 

Eight years later in a survey of 1,002 Zanzibaris, 48% of respondents were aged 18-29. Among this 

age group, 53% felt that Zanzibar was heading in the right direction, compared with 39% who felt it 

was heading in the wrong direction. Among the overall sample, 36% identified education as the 

greatest problem facing Zanzibar, and 23% unemployment. Moreover, 85% strongly agreed that 

unemployment among young Zanzibaris was a very serious problem that the Government should 

address.52 

 

A nationwide survey conducted in 2015 by the Aga Khan University will be published in March 2016. 

A similar study carried out by the same organisation in Kenya and published in January 2016 

interviewed 18-35 year olds about their identity, values, the challenges they face, and their hopes 

for the future. The study found an unemployment rate among respondents of 55%. As in Tanzania, 

unemployment was identified as a major problem facing Kenya. The findings of the Aga Khan 

University’s Tanzania survey will be incorporated into a later draft of this literature review.53 

 

                                                
 
51 United Republic of Tanzania (2007): Views of the People 2007. Ministry of Planning, Economy and Empowerment. December. 
52 International Republican Institute (2015): Public Opinion Survey of Zanzibaris. Washington, DC. Available at: 
http://www.iri.org/sites/default/files/wysiwyg/2015-08-18_survey_of_zanzibari_public_opinion_july_19-25_2015.pdf 
53 Awiti AO, Scott B (2016): The Kenya Youth Survey Report. Aga Khan University. Nairobi. January. 
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2.4.2 The Youth Voice 

Young people’s involvement in public life in Tanzania is limited. In 2013 the Commonwealth’s Youth 

Development Index assessed the civic and political engagement of 15-29 year olds in the 54 

Commonwealth countries. The “civic participation” measure takes account of the number of young 

people who volunteer and the number who say they help strangers. Tanzania scored the weakest of 

54 countries on this measure. The “political participation” measure considers a country’s youth 

policies and representation, voter education, and young people’s ability to express political views. 

Tanzania scored third from bottom of 51 countries on this measure.54 

 

The Tanzanian Government launched a Youth Development Policy in 1996. This was revised in 2007, 

but has not been updated since, and Non-Governmental Organisations (NGO) have complained that 

the policy is not supported by an implementation framework.55 A study of youth political 

participation by the NGO Restless Development concluded: 

‘Young people have limited understanding of the laws and policies affecting them and 

therefore what the provisions are for them, which holds them back from taking part in 

monitoring … Young people are not aware of the structures for and the ways of becoming 

involved in decision making and therefore are simply not getting involved because they don‘t 

know how.’56 

The survey of Zanzibaris discussed above highlights young people’s alienation from the political 

process. Two-thirds of the overall sample of respondents agreed that politicians do not listen to the 

needs and ideas of young people, with over one-third strongly agreeing with this statement. The 

proportion of 18-29 year olds who had registered to vote in the forthcoming elections was lower 

than that among the overall sample (74% and 79% respectively), while 18% of young people, 

compared with 14% of the overall sample, said they were unlikely to vote.57 

 

 

                                                
 
54 Commonwealth (2013): Youth Development Index 2013: Results Report. Commonwealth, September. 
55 Youth Map Tanzania (2014): Tanzanian Youth: Assets and Opportunities. International Youth Foundation. Baltimore. April. 
56 Restless Development (2013) op. cit. 
57 International Republican Institute (2015) op. cit. 
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2.4.3 What’s Missing? 

In considering where the Next Generation Youth Voice project can add research value, four areas 

appear to offer potential: 

i. Youth age group: No recent nationwide survey specifically targets the age group of 15-24 

year olds. The Aga Khan University study covers 18-35 year olds, the Zanzibar research is 

limited to one region, and the study by the Ministry of Planning, Economy and Empowerment 

is nine years old. Young people aged 15-24 have the potential to be either the most dynamic 

or the most destabilising of age cohorts, and are therefore crucial in terms of developing 

policies to capture the demographic dividend and avert demographic disaster. A new survey 

of this age group will also offer enlightening comparisons with the Government’s 2007 study. 

 

ii. Regional breakdown: The youth studies carried out until now have either been nationwide in 

scope or, as in the case of the Zanzibar study, limited to a single region. The Next Generation 

Youth Voice research will combine both approaches, and enable analysis of young people in 

different regions of the country as well as nationwide. By covering the coastal regions of Dar 

es Salaam, Mtwara and Zanzibar, the central region of Dodoma, and the northern and Lake 

Zone regions of Arusha and Mwanza respectively, the research will highlight geographical 

differences in young people’s capabilities, opportunities and challenges, and thereby provide 

insights that can inform policy at regional as well as national levels.  

 

iii. In-depth research: As quantitative surveys, the above studies may lack the detail that 

qualitative research can provide. The combination of quantitative and qualitative research 

proposed for the Next Generation Youth Voice project will enable both the collection of 

robust quantitative data and in-depth probing about young people’s aspirations and opinions. 

The inclusion in the research of stakeholder interviews with influential figures in the field will 

offer an additional perspective that has not been covered by earlier studies. 

 

iv. Policy focus: Drilling deeper into young people’s opinions will also enable a closer focus on 

youth policies than that adopted by previous studies. As well as asking for opinions on 

existing policies and their implementation, the Youth Voice research will elicit young people’s 

ideas for new policies, thereby helping to address the youth participation gap identified in 

the Restless Development study mentioned above. 
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3.  RESEARCH FINDINGS  

3.1. Demographic Profile of Respondents  

The total sample achieved was 2583, of which 57% were male and 43% female. Urban respondents 

comprised 49% of the sample and rural 51%. The level of education attained covered primary 

completed (34%), secondary school completed (27%), some secondary school (26%), some primary 

school (6%), college (4%) vocational training, university (1%) and no formal education (3%). 

The main occupations comprised youth not in school and not employed (65%), still in school (21%), 

employed in an informal sector (12%), employed in the formal sector (2%). 

Of the total sample of the youth surveyed, 70% were single living with their parents, 15% were 

single not living with parents, 8% were married with children living in the house, 5% married without 

children and 1% divorced/separated. Table 1 below shows this data in detail. 

 

Table 1: Demographic Profile - Household survey data (Base 2583) 

Region Sample %   Occupation  Sample % 

Dar-es-

salaam 

862 33%  Not in school and not 

employed  

1689 65% 

Arusha  329 13%  Still in school  538 21% 

Mwanza  551 21%  Employed in an informal 

sector 

311 12% 

Dodoma 405 16%  Employed in formal 

sector  

45 2% 

Mtwara  250 10%  Total 2583   

Zanzibar 186 7%  Education level   Sample % 

Total 2583     No formal education  73 3% 

Gender  %  Some primary school  143 6% 

Male 1479 57%  Primary completed  881 34% 
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Female 1104 43%  Some secondary school 661 26% 

Total 2583   Secondary school 

completed  

688 27% 

Setting    College  97 4% 

Urban 1260 51%  Vocational Training  21 1% 

Rural 1323 49%  University degree 15 1% 

Total 2583    Total 2583   

 

3.1.1 Youth Self-esteem, Personal Values and Aspirations  

Youth in the survey were asked about their personal values and aspirations – that is, things which 

they feel guide them through life. A number of statements were read to them and they were asked 

to agree or disagree with each of the statements.  

Findings show that, proportionately, the category of young people in Tanzania can be described as 

ambitious (32%), in control (37%) and 31% are family oriented.  This means that youth are ambitious 

and wish to be fully independent. However, the majority want support from their families  

Figure 1 illustrates the mind-set of youth in Tanzania. The survey revealed that Males across the 

country are more in control 42% as compared to females 31% while more females value family 41% 

as opposed to males (see table 2). 

 

Figure 2: General Youth Mind-set - Household survey data (Base 2583) 

32%

37%

31%
Ambitious

In control

Family
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 Tables 2: Mind-set by gender and settings - Household survey data  

 Total Male Female Urban Rural 

 2583 1479 1104 1260 1323 

Ambition 32% 35% 28% 33% 31% 

In control 37% 42% 31% 35% 40% 

Family 31% 23% 41% 32% 30% 

 

 Table 3: Mind-set by education level - Household survey data  

 No 

education 

Primary 

education 

Secondary 

education 

Tertiary 

education 

 73 1024 1349 137 

Ambition 16% 26% 36% 36% 

In control 45% 40% 34% 45% 

Family 38% 33% 30% 18% 

     

 

A further review of youth values from the qualitative focus groups indicated that religion, family and 

friends are key values among the majority. Young people value different things, depending on their 

stage of life. The common values that stood out across the groups include culture, peace, religion, 

family, education, health and employment. 

 

3.1.1.1 Culture  

Culture is described in terms of language, food and dress code. Youth across the groups valued the 

Kiswahili language because it is a national language and easy to communicate and express 

themselves with. Young people appreciate local food, with some believing that eating local food 
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embeds patriotism. Appropriate clothing is also very important among youth as it enables them to 

gain respect and acceptance in the community.  

“I value myself as a youth because of my dress code, you must wear appropriate clothes for 

anyone to value you. Also there is a certain language you cannot talk in front of the elders. I 

am proud of the respect that I have for myself”- Dodoma Rural. 

3.1.1.2 Peace 

Peace is also valued in a sense that it gives freedom to do anything. Youth see the identity of their 

country as being a peaceful one. Being in a peaceful environment is paramount to their wellbeing: 

“I value the fact there is peace in my country which enables me to do different things and also 

believe in achieving my career dreams” – Zanzibar. 

3.1.1.3 Religion 

Although religion came out as an important value among all groups, youth in Zanzibar value religion 

more than those in other places. This is mostly attributed to their culture and upbringing, in which 

religion plays a strong part. 

3.1.1.4 Family 

The family is valued highly, particularly by youth who are married. Having children gives parents 

responsibility as caregivers. The family is viewed as a source of happiness, pride, strength and 

motivation to work hard, as well as of moral and financial support.  

3.1.1.5 Education  

For those youth who are in school, education is vital because it defines the future. They see that 

without having education they will not be able to make it in life – it is education that can guide them 

in other things, such as becoming successful entrepreneurs, professional footballers, famous 

musicians and designers.   

3.1.1.6 Health  

Health is described as the physical and mental well-being of youth, which is critical to their day to 

day life. Focus group participants observed that good health gives them the hope and motivation to 

work hard and achieve their dreams. 
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3.1.1.7 Employment 

Employment stood out among youth who are out of school, since according to young people 

employment is automatically the next stage after education regardless of whether you completed 

education, dropped out of school or never went to school. This segment of youth also believes that 

employment is the main solution to cater for their day to day needs, unlike those in school who can 

receive money from parents or relatives. 

 

3.1.2 Youth Pride  

The survey focused on establishing whether young people are proud of who they are. The findings 

revealed that almost all youth (99%) are proud of being young. The reasons for this are that they are 

full of energy (75%), have great health (58%), they are the nation’s manpower (34%) and they have 

lots of freedom (12%). Similar results were identified in the CATI survey whereby (99.8%) of youth 

also said they were proud of being youth.  The reasons they gave were being full of energy (71%), 

being the nation’s man power (57%) and having good health (30%)  

Figure 3: Youth Pride             Figure 4: Reasons for being proud - Household Data  

 (Base 2583)     (Base 2583) 

99%

1%

Yes No

 

6%

12%

20%

34%

58%

75%

I am part of a  generation that
thinks differently to our parents

I have a lot of freedom

I am part of a new generation

The nations manpower

I have good health

I am full of energy

 

Across the focus groups, young people were proud of their youth. They see themselves as having 

time to accomplish their dreams, and the ability to make mistakes and learn from them. They are 

energetic in the sense that they can engage in different activities. They consider this stage of life to 

be important because of their ability to express themselves and generate new ideas, and their ability 

to make quick decisions. 
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“I am proud of myself because I am at a stage in life in which I am able to work hard and 

accomplish my dreams; I also have the ability to differentiate between good and the bad….” - 

Zanzibar urban. 

“I am proud of being a youth because I am energetic, I can engage in different activities unlike 

the elderly”- Arusha Rural. 

“I am proud of myself because I am the next generation; I contribute to the development of the 

nation….”- Dar es Salaam Urban. 

 

A sense of freedom is crucial among young people, as they feel it gives them the ability to do 

anything without interruptions as long as they do not break the rules. For youth with different talents 

such as footballers, artists and artisans, the ability to showcase their talents and what they can offer 

is critical to them. 

Key stakeholders were asked to give their opinion as to what they think about the pride of youth. 

Their response was not very different from what youth think of themselves. They also perceive the 

young generation as energetic, enthusiastic for the future, powerful and have all the potential of 

learning and changing their future and that of the county at large. 

“I think engaging with youth for me has been very positive and getting a sense of their energy 

and their enthusiasm for the future on what young people can see as their potential for 

development and their potential to change Tanzania in the future is obvious…” DFID. 

 

3.1.3 Youth Fears   

The survey revealed that fear of ill health and disease is strong amongst youth (56%) as is the fear 

that they will fail to achieve their dreams (58%). Fear of death at present and future is also 

significant (25%). Other notable fears expressed include financial insecurity, old age, conflict 

globally, influence from bad groups and child pregnancy. The CATI survey revealed the same trend 

whereby ill health and disease, failure to achieve dreams and financial insecurity were the top three 

fears youth have at the moment.  
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Figure 5:  Youth fears – current vs future (Base 2583) 
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3.1.4 Career Dreams 

Youth in Tanzania have the ability to identify and set goals for the future, and are inspired to work to 

attain those goals or dreams. Generally, youth across the groups aspire to be successful and 

eventually give back to the community. Success among youth is defined in different ways - the 

majority define success in connection to business and careers, others in connection to owning 

assets, and others in terms of their talents. 

 

Quantitative findings showed that a half of the youth surveyed dream of being business magnates 

(51%), while others would like to become entrepreneurs (22%), regular hardworking citizens (this 

includes professional jobs) (14%), farmers (7%) and powerful politicians (5%). 
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Figure 6:  Youth career of their dreams - Household survey data (Base 2583) 
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Examples of young people’s business ideas as mentioned in the FGDs included owning a hospital, 

school or hairdressing salon, starting a manufacturing company, an electronics business or a 

hardware business, and running a tailoring business.  

Other young people dreamed of professional careers, including as teachers, police officers, prison 

wardens, nurses, procurement officers, journalists, engineers, lawyers, activists, doctors and civil 

servants. 

“…My dream is to become a teacher. If that dream fails I will opt to be a business woman” - 

Arusha urban 

“My dream is to become a successful business man, because currently I have the experience 

and I supply fruits to 15 supermarkets but I now want to excel and become an international 

supplier”- Dar es Salaam urban. 

“My dream is to become a gynaecologist because I see more male doctors in most of the 

hospitals… it will be good to have women attended by their fellow women”- Zanzibar urban. 

 

When young people were asked whether their dreams are still on track, the majority answered in the 

affirmative. However, there are a number of challenges that they foresee or experience which may 

prevent them achieving their dreams.  The challenges include a lack of self-motivation, insufficient 
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capital or financial strains due to unemployment, and low wages that lead to having limited 

resources.  

Other noted challenges include a lack of support and trust from family, friends and the community, 

and the pressure from peers that often leads them astray. 

“I want to become a footballer and I believe my dream will prosper because I have the skills 

but I still don’t have the required shoes to play, or a jersey”- Dodoma rural 

“I want to become a business man but I do not have enough funds to establish my business”- 

Dodoma rural 

“My dream of becoming a musician is slowly dying because I don’t have capital to go to record 

at a studio; if I have capital I will revive my dream” - Dar es Salaam urban 

 

3.1.5 Youth Leisure time activities  

Young people in rural areas spend their free time in different ways to their urban peers. Rural youth 

spend their leisure time resting (sitting without doing anything), exercising, reading story books, 

playing games, watching soccer or films on television, listening to music videos, developing 

relationships with friends and relatives by doing home visits, doing community service, and 

exchanging ideas with friends and school mates. 

“… I am a form four graduate and during my free time I prefer to read story books...” – Arusha 

rural. 

“I work as a teacher and in my leisure time I like going to the bar to watch football and play 

pool …” - Mwanza rural. 

“I am currently taking a computer course and when I am free I love watching movies or 

listening to music” - Arusha rural. 

Young people in urban areas spend their leisure time exercising, going out with friends to cafes, 

clubs, bars and restaurants, playing and watching games such as football matches, reading books, 

swimming, watching music videos, drinking alcohol (especially among youth in the 19-24 years age 

group), and using social media networks.  

 

The most widespread uses of social media among youth includes chatting with friends within the 

country and abroad, reading the news, downloading materials for learning, advertising businesses, 
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reading celebrity gossip, and learning about fashion trends both locally and internationally. Youth 

who use the internet use it regularly. Social networks mentioned by discussion participants included 

WhatsApp, Instagram, snapchat, Twitter and Viber. 

“I am a journalist. During my free time I listen to music, watch movies and search for any 

current information or news on the internet”- Arusha urban. 

“I am a first year student at Makuyuni College. I spend my free time watching football matches 

or playing basketball” - Arusha urban. 

“On Saturdays I normally rest in the afternoon but at night I go to the club with my friends and 

come back home at 5am”- Dodoma urban. 

 

3.1.6 Youth Priorities in Post 2015 General Election 

A key objective of the survey was to understand the key priorities perceived by youth. Findings 

revealed that education (37%), health (17%) and employment (17%) are the top three priorities for 

young people in Tanzania, alongside money (9%) and entrepreneurship/self-employment (7%)   

 

There are no major differences in the proportion of youth priorities across gender and urban rural 

settings lines although there is an inclination towards health as a priority among females (20%) 

compared with males (14%) and more priority on employment (formal/informal) among urban youth 

(20%) compared with rural youth (13%). CATI results revealed a similar pattern of priorities where 

health (51%), entrepreneurship (43%), education (35%), family (35%) and employment (29%) were 

ranked as the top five. 

 

 

 

 

 

 

 

 



 

34 
 
 

Table 4:  Youth priorities across gender and settings - Household survey data (Base 2583) 

 Total Male Female Urban Rural 

 2583 1479 1104 1260 1323 

Education 37% 36% 39% 38% 37% 

Health 17% 14% 20% 16% 17% 

Employment(formal/informal) 17% 19% 14% 20% 13% 

Money 10% 11% 8% 8% 11% 

 

Table 5:  Youth priorities across education level - Household survey data (Base 2583) 

 No 

education 

Primary 

education 

Secondary 

education 

Tertiary 

education 

 73 1024 1349 137 

Education 23% 23% 47% 53% 

Health 25% 19% 14% 13% 

Employment(formal/informal) 12% 18% 16% 15% 

Money 15% 13% 7% 4% 
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Table 6:  Youth priorities across employment status - Household survey data (Base 2583) 

 I am still 

in school  

I am not in 

school and 

not employed  

I am 

employed in 

a formal 

sector 

I am 

employed 

in an 

informal 

sector 

 538 1689 45 311 

Education 73% 29% 29% 20% 

Health 11% 18% 16% 21% 

Employment 4% 19% 27% 22% 

Money 2% 11% 9% 14% 

 

The survey also sought to understand if the priorities of young people have changed or remained 

the same post-election.  Findings revealed that youth priorities have remained the same on a 

number of attributes with the exceptions of education (72%) and health (60%). 

Figure 7:  Change of priority post-election - Household survey data (Base 2583) 
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Focus groups were asked their key priorities for after the 2015 general election, and the reasons 

they considered such priorities as important. A number of priorities mentioned were similar across 

urban and rural settings. However, there were some variations on priorities mentioned across the 

age groups. Generally, young people described priorities in two ways - those which are considered 

to have positive impacts and those with negative impacts. 

 

The key priorities that stood out among 15-19 year olds included education, health, sports, 

entertainments and fashion. Priorities for 20-24 year olds included employment opportunities, 

entrepreneurship, money, health and education to improve skills.    

 

3.1.6.1 Education  

The youth who are in school considered education to be their key priority. They believe education 

determines the future of youth in the sense that it opens doors to different opportunities, both 

formal and informal.  

Education is specifically said to instil a sense of pride, confidence and respect for youth among the 

community and even the outside world. Above all, education is believed to be the catalyst to 

success; without a good education, they believe, they will not have a bright future. 

“My priority is education because it is the key to success. With the right education I will be able 

to achieve my goals”- Arusha rural 

“Our first priority is education. You cannot start any business or even develop without 

education and this education is not only formal but also informal education is needed” - Dar es 

Salaam 

Youth who are out of school still appreciate the value of informal education. The majority said their 

priority is to obtain informal education in the form of skills that can enable them to run their lives. 

 

3.1.6.2 Health  

Health was perceived as important by all the focus groups. Many participants stated that bad health 

can shatter future dreams. To be in a good state of health means the ability to go to school, engage 

in sports, serve the community, and engage in employment and business without restrictions. 
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3.1.6.3 Sports  

Youth described sports as a way of keeping fit and also as a way to keep them away from bad 

influences. The types of sports young people engage in include football and exercising. A small 

number of participants, most of them males who would like to become professional footballers, view 

sports as a source of employment. 

 

3.1.6.4 Employment 

While education stood out among youth who are in school, employment is the key priority for those 

in the 20-24 years age group. They referred to both formal and informal employment. As well as 

providing a livelihood, employment is also seen as a deterrent to bad behaviour: 

“Our second priority is employment because most youth are involved in bad groups because 

they are idle. If they were employed they would be busy, with no time to involve themselves in 

immoral things” - Mwanza urban  

Although employment was the priority for this age group, they also acknowledged the importance of 

education, which plays a major role in facilitating formal employment. Informal education was also 

seen as important for nurturing talent and skills. 

 

3.1.6.5 Entrepreneurship 

Youth who are out of school and unemployed consider entrepreneurship as a very important 

priority. This is because entrepreneurship is considered to be the only opportunity they have. Those 

in school also consider it important because of the perceived shortage of formal employment.  

Businesses young people mentioned that they are interested in setting up, included a motorbike 

spare part business, a car spare part business, a practical education college, an IT solution 

company, and investing in a wholesale business. 

 

A lack of capital is a barrier to entrepreneurship. Focus group participants said that money is 

everything, and that without it they cannot pursue their entrepreneurship. They expressed the need 

for financing mechanisms to help them to run sustainable businesses. 

 



 

38 
 
 

3.1.6.6 Entertainment 

A number of young people argued that the negative priorities focused on by youth can interfere 

with their future plans. Social media, for example, is seen by some as a negative influence. This is 

particularly the case in urban areas, where the majority of youth who have access to internet 

admitted spending a lot of time on social media. This influences their behaviour by reducing their 

focus on education and wasting their time which could be spent doing other beneficial activities.  

 

Entertainment was not limited to social media. Young people also talked of other negative priorities 

such as the need to fit into society. The need to “look cool among peers” influences some to 

overspend on alcohol. 

“I only use Facebook because if I indulge myself with other social medias like WhatsApp and 

Instagram I won’t be able to read and I will waste a lot of time and lose focus on reading” – 

Zanzibar. 

 

3.1.6.7 Fashion 

Another negative priority mentioned was fashion. The majority of young people aspire to follow or 

set trends by adopting foreign culture. This forces them to aspire for things or own things that they 

cannot afford. Some young people change their lifestyle and dreams in the belief that there is a 

shortcut to reaching certain things in life. Although money is prioritised as the root to success 

because of the opportunities it can provide, it is also viewed as a source of all evil if not well 

managed, and can distort priorities among young people who are not mature enough to understand 

its value. 
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3.2 CHALLENGES FACED BY YOUTH AND RECOMMENDED SOLUTIONS 

3.2.1Challenges faced by youth 

After sharing their key priorities, young people asked to list the challenges they encounter in their 

day to day life.  

Close to three-quarters (71%) of the youth surveyed in the household indicated lack of employment 

opportunities as the main challenge followed by hardship of life (44%), financial difficulties (42%), 

lack of access to good education (30%) and negative influence from peers (27%). No major 

differences in the proportion of youth challenges were evident across urban and rural settings with 

the exception of overall hardship of life and child marriage, which was higher in rural areas, and 

drugs and alcohol abuse which was higher in urban areas (see figure 8 below). The same challenges 

were highlighted in the CATI survey. 

 

Interestingly, a high proportion of young people think of themselves as most responsible for 

addressing those challenges (71%). Two-thirds (66%) think the Government should address this 

challenge while others think of the family (27%) and God’s will (2%). (Figure 8). 

Figure 8:   Challenges faced by youth - Household survey data (Base 2583) 
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Figure 9:  Responsible people to address the challenges - Household survey data (2583) 
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Key challenges mentioned in the focus groups included: 

 Early pregnancy and child marriage 

 Gender based violence  

 Bad influence from peers which leads to lack of morals 

 Lack of employment 

 Lack of education, and poor quality education 

 Lack of support and acceptance by the community  

 Poverty 

 Laziness 

 

3.2.1.1 Early pregnancy and child marriage 

Young people across the focus groups felt that girls between the ages of 15 and 24 years are the 

main victims of early pregnancy and child marriage. This was reported to affect youth in both urban 

and rural areas. Early pregnancy and child marriage was reported to be self-imposed or influenced 

by the lack of protection at family and community levels.  Behaviours perceived as negative, such as 

early engagement in sexual activity and alcohol abuse at early ages are said to lead to serious 

problems such as becoming pregnant at a very young age. The lack of protection and sense of 

discipline from the family and community, some said, gives youth too much freedom with no 

restrictions. 
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3.2.1.2 Gender based violence 

This challenge is said to be experienced mostly by women and girls who are in marriage. Women 

and girls who marry at an early age experience gender violence and very few of them understand 

their rights or the process of reporting these challenges. Some of the gender based violence 

mentioned includes women being beaten by their husbands, rape and other forms of sexual 

harassment. 

 

3.2.1.3 Bad influence from peers 

Bad influence from peer groups was also mentioned as a serious challenge which leads to drug and 

alcohol abuse, and crime. Young people adopt lifestyles to help them achieve their current and 

future priorities. The desire for things they cannot afford and the hardship of life, participants 

reported, lead youth to seek alternative ways of achieving their goals, which interfere with morals. 

Some youth abscond from school and resort to prostitution, for example, while others ends up in 

child labour, crime, or alcohol or drug abuse. 

 

3.2.1.4 Lack of employment 

The limited number of employment opportunities was mentioned as another challenge. The majority 

of youth feel that they have no chance of attaining formal employment, and that the nepotism and 

corruption in work places brings about inequality. Monetary corruption is perceived as the main 

problem, but girls or women are mostly affected by sexual corruption. The low level of education 

was also mentioned as a factor that hinders youth from obtaining employment in the formal sector. 

“Lack of employment opportunities is the main reason why some of the youth are not able to 

achieve their career goals”- Dodoma rural. 

 

3.2.1.5 Lack of education and poor quality education 

Young people feel that the lack of education and quality education is among the major challenges 

affecting them. Most participants in the FGDs said they failed or are failing to complete or advance 

their education in certain specialities due to lack of support from their families and communities. 

Some families cannot afford to pay school fees, leaving youth stranded and scrambling for any 
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available opportunities. However, youth were very positive about the new Government and its policy 

of free education for all as they believe it will set a reliable foundation. 

 

3.2.1.6 Lack of support 

Young people also mentioned the lack of support from the family and community in general as 

another challenge that throws them off the right path and means they end up with wrong priorities. 

Youth who engage or have an interest in entrepreneurship feel that their ideas are not well 

supported, which makes it difficult for them to stand out on their own and establish sustainable 

businesses. Low acceptance by their communities deters youth from becoming involved in 

development activities which can be of benefit to them. Many young people feel that they are 

looked down upon and that their contribution is not very much appreciated. 

 

3.2.1.7 Poverty 

Youth across all the groups indicated poverty as a key challenge they face. This emanates from the 

family level, whereby the poor economic status of some families makes children or youth vulnerable. 

Poverty prevents young people from benefiting from basic education or, for those who complete 

basic schooling, from furthering their education. 

“Poverty is a reason why youth join bad groups and end up being drug addicts”- Dodoma rural. 

 

3.2.1.8 Laziness 

Some young people see laziness as a challenge that prevents them from exploiting their potential. 

Some youth develop or embrace laziness which affects their performance in school and their ability 

to engage in developmental issues. This group of youth was reported to have higher expectations, 

but are not willing to take responsibility to catapult them to another level. They spend most of their 

time; it was reported, blaming the community and Government. 
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3.2.2 RECOMMENDED SOLUTIONS TO YOUTH CHALLENGES 

3.2.2.1 Life skills education 

When young people were asked what should be done in order to tackle the challenges, many talked 

of the importance of providing life skills education to youth. Although formal education is believed to 

set a great foundation, youth believe life skills education is valuable since not all youth have the 

chance to acquire formal education. Life skills education, many believe, will reinforce important 

knowledge that is needed in order to address issues such as early pregnancies among youth, early 

marriages and bad influence by peers.  

 

3.2.2.2 Reliable support  

Young people also feel the need for reliable protection and support from the family, community and 

at national level. They feel that there is a need to be reminded on the importance of hard work, 

being proactive and taking initiatives since the majority seem to wait for ready-made opportunities 

and lack self-initiative. Although the free education policy is viewed positively, youth feel that 

parents, communities and Government in general must take advantage and establish serious 

mechanisms of ensuring the opportunity is maximized. 

 

3.2.2.3 Create employment opportunities 

Young people would like to see communities and the Government make greater efforts to create 

employment opportunities and to address issues of bureaucracy and corruption at all levels. They 

also believe communities and the Government should empower and encourage young people to 

focus not only on formal employment but also acquire broad knowledge and skills that can facilitate 

self-empowerment, which in turn will help to reduce poverty. 

 

Linked to this is the need for a friendly business environment that enables youth to invest in 

businesses. According to focus group participants, this can be realised by offering both business 

education and loans to start new businesses or expand established ones. Stakeholders also shared 

their opinion of what they think will be the solution to addressing youth challenges. The majority 

were of the opinion that youth should be reached out to through a strong health and education 

system. Stakeholders also think there is a need to amplify the positive role of young people through 

modern and traditional media in order to inspire others while sharing experiences. Society should 

value youth and ensure young people are protected from domestic violence. 
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3.3 CONNECTION BETWEEN YOUTH, COMMUNITY AND GOVERNMENT  

The survey aimed to understand the connections that exist between youth, community and the 

Government. Youth were therefore asked whether they feel they are part of the community. The 

majority of youth from the face to face household survey agreed that they are part of the 

community (97%), and 99% of respondents to the CATI survey said the same. 

 

When asked what makes them feel part of the community, engagement in community social 

activities such as funerals dominated, with (81%) of the youth mentioning this as the reason why 

they feel part of the community. Other reasons mentioned included engagement in community 

development activities such as cleaning the environment (53%), engagement in planning and 

decision making (17%) and the fact that they are listened to or respected (15%). Similar reasons 

were identified in the CATI survey. 

 

Figure 10:  Connection between youth and community and reasons for being part of 

community - Household survey data. 
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3.3.1 Level of support by community to youth   

We also asked about the level of support from communities to young people, and three-quarters 

(75%) of those surveyed agreed that the community is supportive to them. 
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Figure 11:  Percentage of youth who answered if the community is supportive and kind of 

support provided - Household survey data  
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The focus group discussions revealed quite different opinions about youth and their communities. 

The majority of young people in the focus groups replied in the affirmative when asked whether or 

not they feel part of the community. Some feel part of the community by virtue of being born within 

the same vicinity, others because they are involved in different activities such as celebrations and 

funerals. Youth in some areas, especially Arusha, said they feel as part of society because they are 

involved in development activities such as building Local Government offices, roads and schools. 

Very few, on the other hand, mentioned participating in community meetings. 

 

There is some discontent, however, particularly among urban youth. Many feel that communities 

only realise their existence when there are activities that require youth manpower, such as digging 

drainage ditches, building houses and schools, or assisting in election campaigns. While youths in 

both urban and rural settings believe that they have the potential, adaptability and energy to make a 

difference and bring about change in their communities, lack of trust from the elders hinders their 

involvement. They are still perceived to be young, immature and to have very little to contribute. 

Youth are also perceived to lack morals, therefore making it difficult to rely on them.  

“I would say us youth are excluded or not involved in developmental issues concerning the 

society. A good example is the village saving and loans groups where most of the members 

are the elders, the youths are considered as not ready to be members of such groups”- Dar es 

Salaam urban 
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The study also asked about the level of support that is offered by the community to youth. 

Qualitative focus group findings revealed that there is very little support extended to youth from the 

community level. While young people feel part of the community, the majority receive very little 

support from their communities. This applies across both urban and rural settings.  

 

Young people believe their communities should be sensitized on the importance of engaging youth. 

It is crucial to understand their needs and the key challenges they face in their day to day life as well 

as to support them in overcoming the challenges they face. They would like to be given a chance to 

be heard, and to be corrected and coached when necessary.  

 

3.3.2 Level of support from Government to youth 

Youth participating in the survey were asked if they think the Government is doing enough to 

support them. The majority (80%) said the Government is not doing enough to support youth. Over 

half of the sample (54%) from the CATI survey also indicated that Government is not supportive of 

youth. Free education (22%) was mentioned as one of the key supports among those who agreed 

that the Government is doing enough to support youth. Other support mentioned included provision 

of loans to youth (13%) and provision of sports equipment (6%). 
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Figure 11: Percentage of youth who answered if the Government is supportive and the kind 

of support provided - Household survey data (Base 2583) 
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According to key stakeholders, the Government recognises the potential of youth and is supportive 

of them. The Government is said to engage youth in different activities, such as the election 

campaign, where young people were at the forefront, and the Government was also making 

commitments towards investing in youth. The Government is also seen by stakeholders as being 

positive about creating jobs and engaging with the private sector. It has also invested in free 

education and is working towards improving the quality of education. Stakeholders believe that the 

Government recognises both the potential of youth and also its obligation towards young people in 

Tanzania. 
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3.3.3 Youth Participation in Community and Government activities 

While youth feel part of the community, they also classify their participation in the community and in 

political activities as high (73%) and (78%) respectively. When asked what needs to be done to 

improve participation, employment opportunities (54%), being valued (37%) and education on self-

awareness (37%) were endorsed as ways of improving youth participation in community and political 

activities. 

Figure 13: Youth participation in the community and political activities - Household survey 

data (Base 2583)  
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Table 7: What needs to be done to improve participation in political activities? - Household 

survey data. (Base 562) 

Employment opportunities 54% 

Give them value 42% 

Access to finance 37% 

Skills 24% 

Provide education to youth about 

politics (civic education) 

14% 
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Table 8: What need to be done to improve participation in community activities? - Household 

survey data (Base 709) 

Should be given self-awareness education 37% 

They should be given employment opportunities 9%             

Youth should be involved in plans/matters of the 

society 

6%             

Advise and give them more opportunities 6%             

There should be cooperation 4%             

Given priority  3%             

 

3.3.4 Solutions to increase youth participation in community and Government activities 

Youth in the qualitative focus groups shared their opinion of what they feel could be done in order 

to improve their participation in community and political activities.  

 

According to young people it is necessary for the community to be sensitized on the importance of 

engaging youth. It is crucial to understand their needs and the key challenges they face in their day 

to day life as well as to support them in overcoming the challenges they face. Youth would like to be 

given a chance to be heard, and to be corrected and coached when necessary.  

 

Young people would like to be engaged in planning and decision making processes in order to 

incorporate youth priorities in development matters. They would like to be recognized and valued as 

mature people who have tangible ideas and valuable contributions.  

 

Stakeholders also had an opinion on what they think can be done to increase participation. They see 

the need to work closely with young people and to work closely with parents, community 

development officers and ward education officers to try and open up some Local Government 

processes to youth engagement. Stakeholders also think there is a need to use the media to amplify 

examples where young people have made a positive contribution.  
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3.4 ELECTIVE GOVERNMENT POSITIONS CONSIDERED 

The study also wanted to understand what elective positions youth would consider if they were 

given a chance. Over one-third indicated they would consider standing for public office. About the 

same proportion of youth surveyed using CATI showed willingness to stand for public office. 

Figure 14: Proportion of youth who would consider standing for public office and preferred 

positions - Household survey data. 
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Across the focus groups, young people were interested in holding positions such as youth 

representative, village executive officer, ward executive officer, councillor and Member of 

Parliament. A few aimed higher, saying they would like to be president or become Government 

Ministers. Their motivations for wanting to be involved ranged from bringing about development to 

tackling issues facing young people and the community as a whole.  

“I would like to become a youth advisor in my society because a lot of youth are engaged in 

bad groups and I am in a better position to advise the youth to involve themselves in different 

economic activities that would develop them and the society rather than being idle” - Dar es 

Salaam 

“I would like to become the Minister of Community Development, Gender and Children because 

I would make sure that, women and children’s rights are prioritized. Women are harassed in 

their marriages and when they complain to the authorities they are not listened to, especially 

in the villages.” - Dodoma urban. 
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3.5 AWARENESS OF POLICIES AND PROGRAMMES FOR YOUTH EMPOWERMENT  

Awareness of policies or programs that empower youth in the country was very low (4%). This cuts 

across urban and rural settings.  

Figure 15: Percentage of youth aware of policies and programmes for empowering youth          

Household survey data. (Base 2583) 

Yes, 4%

No, 96%
 

When probed further, the majority of youth in the FGDs stated that there must be policies and 

programs in place, but they could not identify them or state the impact of those policies. 

Stakeholders acknowledged the existence of excellent policies on youth because of the several 

initiatives done to promote youth participation and empowerment. However, they feel little 

advocacy has been done on the policies, resulting in little awareness of the policies and limited 

implementation:  

“…the policy itself cannot have impact if the implementers themselves are not doing what is in 

the policy. My opinion is that we have very good policy but the challenge is implementation” 

Restless Development 
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3.6 WILLINGNESS TO RELOCATE TO OTHER NEIGHBORHOODS 

The study wanted to understand if youth would be willing to relocate from their neighbourhoods and 

the reasons why. Opinions were divided, with the majority indicating willingness to leave their 

neighbourhoods (66%). Among those willing to leave their neighbourhoods 72% said they would like 

to move locally and only 28% said they would go internationally. 

Figure 16: Percentage of youth willing to relocate and where they would relocate to - 

Household survey data. 
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Opinions were divided in the FGDs, too, with the majority - especially youth from urban areas – 

indicating a willingness to leave their neighbourhood. Most of these respondents indicated that they 

would move to other places within Tanzania to find better jobs or start businesses.  

Many young people in rural areas expressed an interest in relocating to towns and cities. Among the 

motivations for this is the perception that life is easier in other places than where they live.  

“I would go to town because that’s where you can get everything you need, such as good 

schools and health care. An example is when I get ill and go to the dispensary I am always told 

there is no medicine and even if there is medicine I would have to buy at a higher price 

compared to the price they are sold for in town” -Mtwara rural 

A small number of young participants in the FGDs said they were willing to move overseas. In most 

cases, this would be to study, because they believe other countries have better education systems. 

The few who did not wish to leave their neighbourhood were deterred by the feeling of security and 

comfort they have at home, and the perceived reduced security in other countries.  

 

 Base 

1693 

Locally 72% 

Internationally 28% 
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3.7 FUTURE EXPECTATIONS  

In order to understand the future expectations of youth and for their country, the study first 

measured young people’s level of happiness about a number of attributes in the country in the past 

5 to 10 years.   Findings from the face to face household survey showed that more than half of the 

youth surveyed were unhappy with corruption (60%), followed by employment (42%) and living 

conditions (34%). Corruption was also ranked first (68%) among the top three attributes youth from 

the CATI survey indicated to be unhappy with, followed by employment, crime (35%) and violence 

(21%). 

Figure 17: Level of happiness - Household survey data (Base 2583) 
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Moreover, their expectations on employment, fighting corruption, reducing the inequality gap 

(between rich and poor) and sustainable living conditions have evidently not been met currently 

(Figure 18). 
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Figure 18: Future expectations - Household survey data. (Base 2583) 
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However, looking forward, youth are very optimistic of future developments in the areas of 

promoting a positive role for women (28%), increasing access to higher education (26%) and access 

to technology and innovation (26%), and improving health and life expectancy (25%) (Figure 19). 

Figure 19: Future optimism of the country - Household data survey (Base 2583) 
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When comparing their lives today to that of their parents, 43% of young people believe today’s life is 

better than that of their parents, with 29% seeing no difference and 28% believing it is worse. 85% 

believe their lives will improve over the next five years (Figure 20).   

Figure 20: Comparison of youth current lives Vs parents lives - Household survey data 

(Base2583)
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Youth who participated in the focus groups were also asked about future expectations they have for 

the country and impressions given are very similar to those from quantitative findings but with more 

detailed insights. Study findings reveal that young people are generally optimistic about Tanzania’s 

future, but that they have concerns over corruption, poverty, unemployment and infrastructure. 

 

3.7.1 Education   

Young people across the groups saw a brighter future for the country with regard to education. The 

majority appreciated the increase in the number of higher learning institutions, which gives a 

chance to more people to acquire higher education. The free education policy implemented by the 

Government has increased the enthusiasm of those with children to register their children once they 

reach enrolment age, and also to seek more educational opportunities for themselves 

On the other hand, participants highlighted the need to strengthen the quality of education by 

investing in buildings, furniture, study materials and qualified teachers. 

3.7.2 Employment  

Youth across the groups indicated mixed feelings with regard to the future of employment. The 

majority predicted positive progress in this area, because of the country’s strong new leadership 
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which is felt not to embrace corruption and bureaucracy. The efforts made by the new legislature to 

strengthen tax collection are also seen as a promising step in raising the funds to assist Government 

plans to reduce unemployment among young people. Among youth who were pessimistic about 

employment, the lack of technical knowledge, the lack of required skills, the lack of funds to allocate 

to job-creating sectors, and corruption were identified as the main blockages.  

 

3.7.3 Health  

Although young people believe the future of healthcare is positive, they see the sector as one which 

requires substantial Government investment if it is to meet the country’s needs. Especially in rural 

areas, young people still find accessing health facilities a big challenge given that the best facilities 

are located far away. Access to medicine is also regarded as a major challenge. Other cited 

problems include the lack of health professionals and the difficulty in finding quality services. 

Although there is recognition that the Government has made efforts to fight substance abuse and 

addiction, the majority of FGD participants do not see the problem ending unless measures are 

taken against those groups that import the drugs to Tanzania. Creating employment opportunities 

was seen as another way the Government could address this problem, since.  

 

3.7.4 Corruption  

Although young people appreciate the work done by the current leadership in fighting corruption, 

the majority across the groups were somewhat pessimistic about future developments in this area. 

The general impression was that corruption can only be reduced; it can never be eliminated.  

 

3.7.5 Infrastructure   

When young people in the groups talked about infrastructure, they were primarily concerned with 

roads. Youth in rural areas in particular were pessimistic about infrastructure. They reported that 

roads between villages are in poor condition, which makes transporting their goods difficult and 

hinders their farming activities. 
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3.8 YOUTH AND MEDIA  

The study sought to understand the key sources of information or communication among youth.  

3.8.1 Internet behaviour   

Internet penetration among youth is shown in figure 21.  Nearly one-quarter (23%) of respondents 

indicated that they have access to the internet. The internet is mostly accessed via mobile phones 

(51%) and less via computers.    

 

Figure 21: Proportion of internet penetration and device used for accessing the internet 

Household survey data (n=2583) 

Yes, 23%

No, 77%
1%

6%

51%

Tablet

Desktop computer /
laptop

Mobile phone

 

Unsurprisingly, internet penetration in urban areas (35%) is higher than in rural areas (12%). 

Variation is also observed across gender lines where more males reported having access to the 

internet than females (30% vs 15%). Access to the internet also decreases with the level of 

education. 
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Figure 22: Do you have internet access? Household survey data (Base 2583) 
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Figure 23: Do you have internet access – (Yes) by level of education - Household survey data 

(Base 2583) 
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As figure 24 shows, for youth who access the internet via a laptop or desktop, the most common 

point of access is at home.   
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Figure 24:  Point of access if using a desktop / laptop for internet connectivity (Base=221). 

Household survey data  
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3.8.2 Internet activities    

By far the most common reason for connecting to the internet is Facebook, with 67% listing this as 

one of the activities they engage in online. Of youth using social networking, half do so daily, 20% 

two to three times a week and 14% four to six times a week. Mobile phone is the most common 

device used to access internet among youth who access social networks. 

 

Tables 14 Activities youth engage in while online - Household survey data. (Base 2583) 

Facebook 67% 

Social networking for business (e.g. LinkedIn, Zerply etc.) 48% 

Information searches / Research 46% 

To download music/listening to music 34% 

Other personal social networking (e.g. MXit, MySpace, Flickr 29% 

Gaming / Gambling 28% 

To follow Tanzanian blogs 15% 

To access newspaper / magazine websites or apps 9% 

To follow international blogs 9% 
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Email 8% 

Twitter 7% 

Instant messaging (e.g. Skype etc) / Chats 7% 

Dating 6% 

Banking 2% 

Shopping 2% 

Online radio 2% 

Online television 1% 

 

Figure 25:  Frequency of using internet among youth who access social networking 

Household survey data. (Base=492). 

6% 5% 7% 7% 10%

51%

14%
20%

9%
5%

1% 1% 2% 3% 5%

Daily 4-6 times a week 2-3 times a week Once a week Less than once a
week

Desktop computer / laptop Mobile phone Tablet

 

 

3.8.3 The role of social media  

Youth in the survey were presented with a list of statements that other people have made about the 

role of social media and asked how much or how little they agree with each of the statements, using 

a scale of 1 -5 where 1 means strongly disagree and 5 means strongly agree. 



 

61 
 
 

 

Their responses can be seen in figure 26. A large proportion strongly agreed that “social media has 

contributed to the spread of extremism” (38%), while, more positively, a good number of youth also 

agreed strongly that social networking helps them experience the wider world (33%). 

 

Figure 26: The role of social media by total - Household survey data (Base 2583) 
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3.8.4 Traditional media consumption (TV, radio and newspapers)  

Media consumption is different from reach in that consumption takes frequency of exposure into 

account. Daily usage for example will equate to at least twenty-eight occasions in which the media 

type is used within a four-week period. Similarly, usage four to six times a week is estimated to be 

twenty occasions of exposure, while two to three times is more or less ten occasions, once a week is 

four occasions and less than once a week is estimated to be two occasions in a four-week time 

period. Hence looking at the proportional consumption of each media type based on the number of 

occasions of exposure, a slightly more accurate picture in terms of usage emerges.  
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Figure 27 illustrates overall traditional media consumption among youth. Proportionately, youth are 

exposed to radio communication (44%) most, followed by television (26%) and newspapers (4%). In 

urban areas, television and newspapers have more exposure than rural areas.  

Figure 27: Media consumption among youth - Household survey data. (Base 2583) 
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The study also wished to understand the trusted sources on current events globally, in country and 

at community level. Findings from the household survey show that the majority of youth trust radio 

and local television news for this information. At the community level, when it comes to major issues 

the majority of the youth respect opinions from parents (87%) the most.   
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Figure 28: Source of media most trusted by youth on current events (globally /in country).  

Household survey data. (Base 2583) 
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Figure 29: Whose opinion is most respected when thinking of major issues? - Household 

survey data (Base 2583). 
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3.9 PERCEPTION ABOUT COUNTRIES   

Finally, the study wished to understand youth perceptions about certain countries on different 

aspects. Starting with the interactions youth have with different countries, findings show that the 

majority of the youth have no interactions with other countries on a number of attributes. Only for 

the UK (25%) and USA (23%) do substantial portions report interactions, which are centred on 

watching or following the arts, sports and culture of the countries. 

Table 10: Interactions youth have with different countries (Base 2583) - Household survey data  

 USA UK Germany France China Kenya Uganda NONE 

I have done business with its 

people or organisations 

2% 2% 1% 1% 2% 2% 1% 94% 

I have lived and worked there 0% 1% 1% 1% 0% 1% 0% 98% 

I have studied there 0% 1% 1% 1% 0% 1% 0% 98% 

I have visited as a tourist 0% 1% 1% 1% 0% 2% 0% 97% 

I have personal contacts and 

friendships there 

1% 2% 1% 1% 1% 4% 2% 93% 

I have learned English there 0% 1% 1% 1% 1% 1% 0% 98% 

I have enjoyed its arts and 

culture (music, film, television, 

theatre 

23% 16% 9% 6% 17% 12% 7% 61% 

I follow or watch its sports 20% 25% 19% 10% 14% 9% 5% 57% 

 

A review of Governments of different countries was also conducted in order to understand how 

much young people trust or distrust the Government from each country presented. Figure 30 

indicates that 29% of the youth surveyed strongly trust the US Government, followed by the 

Government of UK (25%).   
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Figure 30: Level of trust on Governments of other countries (Base 2583) - Household survey data 

 

Young people were also asked about their trust in people from other countries. Results followed the 

same trend as those pertaining to trust in the countries’ Governments, although the proportions 

were lower (see figure 31 below). Overall (24%) of the youth surveyed indicated strongly trusting 

people from the UK and USA, followed by people from neighbouring Kenya (23%).  

 

 

 

 

 

 

 



 

66 
 
 

Figure 31: Level of trust on people of other countries - Household survey data. (Base 2583) 
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Traditional media (press, radio and local TV) are the most important source of information 

influencing youth views of the UK (table 11). 

Table11: Sources of information about the UK 

Press, radio or TV in your country 72% 

UK based press, radio or TV 5% 

International press, radio or TV other than from the UK 2% 

Internet/websites 3% 

Social media 2% 

Word of mouth from family or friends in your country 1% 
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4. CONCLUSION AND SUGGESTED RECOMMENDATIONS 

4.1 CONCLUSION 

In Tanzania, the average number of households in a family varies depending on the type of family 

one is in. the basic family structure in Tanzania is extended although the pressures and urge of 

development have led increasingly to nuclear family units, particularly in urban areas. From the 

findings family set up across urban rural settings is comprised of 1-4 and 4-8 siblings respectively. A 

distinct feature was observed in Zanzibar with family member ranging from 5-12 people 

 

Youth in Tanzania have a different way of spending their leisure time which often differ from how 

they are brought up or the environment they are exposed to. For example, youth leaving in the 

urban areas have more access to leisure services compared to those living in rural areas.  

 

Generally, youth in Tanzania can be described as ambitious in control and family oriented. This 

explains that although youth are very aspirational and wish to be fully independent they find support 

from family to be key. Being ambitious gives the drive to value education and health, as key drivers 

to unleash their potential. Additionally, health was also seen as vital since without it, one would not 

have the energy and power to act on their dreams and ambitions. Youth are also very aspirational 

and dare to dream big. Youth’s dreams are directed towards self-employment, aligning in the 

professional sector and nurturing talent.  

 

With regards to potential, youth believe they have a significant contribution to offer. This is because 

they are young, energetic, and creative, have the drive and desire to make a difference in their 

communities. They are exploiting this potential by attaining education, engaging in business and 

exploring development opportunities around them. They are also active on social media as a means 

of connecting with other people and gaining knowledge and opportunities.  

 

As pertains, priorities after the 2015 general election, both urban and rural youth agreed on 

education, health, employment as their key priorities. Other priorities stood out include money and 

entrepreneurship. These priorities have remained the same post-election environment with 

exceptional to health and education where youth indicated a positive change.  
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Although youth in Tanzania could describe themselves as ambitious and indicated to have set goals 

they face challenges which hinder them to contribute more and further develop their potential. Key 

ones are limited employment opportunities, hardship of life in general, lack of finances or capital to 

fund business initiatives, negative peer pressure which leads them into self-destructive behavior like 

substance abuse.  Closely related to this were early pregnancies, child marriage, victims of theft and 

robbery and violence and conflicts. 

 

Generally, majority of the youth in the survey indicated to be part of the community and 

acknowledged to receive support from the community. They also classify their participation to the 

community and political activities as high. Few indicated to get very little support from the 

communities with the feeling of inefficacy coming out very strongly. According to them support is 

mainly obtained from family and relatives.  When looking at level of support from the Government 

majority of the youth indicated not to receive enough support from the Government. 

 

Awareness of policies on youth is still very low among the young people. Although there is existence 

of policy youth were not in the position to site specific policies.  

 

Developments in the urban cities and opportunities are the main attraction for youth residing in 

rural areas to relocate to urban areas while better education system and recreational are the key 

attraction for those wish to go outside the countries. 

 

Youth are very positive about the future of the country in a number of attributes with exceptional to 

corruption which they term it as a giant that can only be reduced but not eradicated. Other aspects 

youth indicated to be unhappy about include unemployment and poor living conditions 

 

Television, radio, newspaper and internet are the main sources of information youth rely on in 

getting current affairs.   
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4.2 SUGGESTED RECOMMENDATIONS  

Given that youth consider family to be the main pillar when it comes to support there is a need to 

strengthen family ties in order to bring out the sense of realization and commitment for the future 

generation. This can be achieved through parents’ and guardians’ sensitization.  

 

Looking at youth aspirations and dreams which are directed towards self-employment, aligning in 

the professional sector and nurturing talent. There is a need to providing them with enough support 

in terms of capital for business, investing heavily in education, health and encourage to build youth 

confidence to facilitate self-motivation. 

Establishment of linkages between parents, elders in the society, religious leaders and local 

Government will be ideal in exploiting youth potentials 

 

Employment, education and health rank among the top three youth priorities in the post 2015 

election environment followed by entrepreneurship, money, family and sports. These findings give a 

signal to the Government/ policy makers of what areas need to be given priority for this group of 

people in order to build better tomorrow for them. 

 

Youth with secondary and post-secondary education face serious problem in getting employment 

mainly due to lack of skills and few employment opportunities available. Rapidly changing world 

characterized by, smart hi-tech systems, requiring a new set of skills, which traditional education 

does not provide is also another factor which lead to youth not to be employed in certain sectors. 

 

Provision of jobs through reviving industries and offering skills to youth could be the very first thing 

one would think about when asked how the above can be achieved. But questions remain are; what 

skills will be required for the youth? How will the Government /policy makers ensure that the right 

skills are given to the youth? 
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Promoting youth employment should be seen as a key priority for Government/ policy-makers, 

educational institutions and the business sector by: 

 Preparing youth to thrive in a globally competitive and dynamic world. 

 Setting the appropriate legal and fiscal frameworks to encourage youth employment. 

 Developing the appropriate learning environment and utilizing relevant learning methods 

 Providing knowledge, expertise, social capital, and financial support. 

 

Challenges that youth face are demoralizes them from pursuing their dreams, some of which makes 

them segregated in the community they live in and also leads to emigration of youth to other areas.  

Elders in the family, the leaders of the community and the specific Government officials should 

support schools to provide career development and transition programs and advice or mentoring 

sessions that assist youth to make decisions that enable them to make successful transitions to 

further education and life stages.  

 

Vulnerability of youth as a result of substance abuse and addiction is a threat to the young 

generation regardless of the effort that has been deployed. The Government needs to focus on 

creating employment opportunities in order to reduce unproductive manpower. 

 

Although youth reported to be part of the community. There were negative stereotypes that leads to 

their exclusion in community development activities and they were only valued where menial tasks 

were to be done. Policies promoting respect, worth and value of the youth may be devised, aiming 

at challenging these stereotypes and instead promoting a positive image of the youth that is 

innovative, energetic, flexible, ambitious and patriotic in line with their self-perception. 

 

These policies would also highlight measures to protect them from violence or abuse as well as 

systems to restore them where drug abuse and exploitation has eroded their self-worth. On the 

same note, these policies could also address the youth’s responsibility for their own health, safety 

and development, and feature ways of self-restoration where negative peer pressure or habits have 

taken a toll.  
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Awareness of policy by the youth is low. To raise awareness of policy among the youth, policy 

makers need to focus on making the policy available to youth. It is important to consider making the 

policy user friendly to the youth that way it will attract more youth to gain ownership of the policy. 

Communication is also key to achieve that. The channel of communicating these policies needs to 

be one that is pro-youth; such as use of traditional media like radio and TV as well as social media 

such as Facebook which is common for both the urban and rural youth. Opening up channels of 

communication between young people and their local Government, using media to amplify some of 

the possible stories of change to amplify some of positive contribution is paramount 

 

Youth relocation is mainly driven by poor development/ education system and lack of opportunities 

in the neighborhoods. Creating friendly environment and reliable opportunities for youth both in 

urban and rural will minimize relocation of youth from their neighborhoods. This can be realized 

through improving infrastructure, creating sources of employment and strengthening of local 

education system. 

 

Taking into consideration that youth are positive about the country on a number of aspects, there is 

need to reinforce them and invest more on the ones that youth are not positive about. Key focus 

should be on corruption, poverty, unemployment and poor living conditions.  
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ANNEX 1: RESEARCH METHODOLOGIES 

1. QUALITATIVE RESEARCH 

Two methodologies were used to obtain qualitative data: Focus Group Discussions (FGDs) and In-

depth Interviews (IDIs) 

1.1    Focus Group Discussions 

Focus group discussions (FGDs) technique was used to gather information from youth. The youth 

were preselected from available demographic groups to constitute a homogeneous group of 8 to 

10 respondents. The demographic specifications that were used for this study took into account the 

following: age, gender, location or area of habitation (rural and urban setting). The selected 

respondents were invited to a central location, in this case a centrally located venue for easy access 

for the respondents. The pre-selection exercise was based on set criteria, taking in youth who are 

employed or unemployed, in or out of school, married or unmarried and youth with special needs. 

The discussions were then held in an interactive manner within a group setting where participants 

were free to discuss with other group members.  

 

A focus group is the unit of analysis for the qualitative research methodology. The views, opinions 

and beliefs of the group are taken as representative of the wider group in the society. For instance, 

the opinions of the youth aged 15 to 24 years old and living in urban centres are taken as 

representative of all youth in the urban. However, in the sub analysis, a further description between 

the different regions, youth in schools and out of school or various age groups is possible where 

differences have been observed. 

The FGDs provide a creative, interactive forum which enable participants to explore their actions 

and decision making processes. We made use of expert qualitative moderators who study various 

aspects of human behavior where they take into account the gestures, body language and weight of 

responses attributed to specific questions. The FGDs are aided by using a “topic guide” normally 

referred to as a discussion guide. This indicates the general direction in which the group should be 

led. However, the discussion guide is only a guide which is able to be used in a flexible manner 

during the discussion. The moderator is at liberty to explore the key issues arising even if they are 

not in the actual discussion guide.  

The discussion guide questions were open ended to allow for more exploration and in depth 

probing to uncover underlying beliefs, traditions and perceptions.  Sixteen FGDs were conducted 
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with youth of 15 – 24 years in six regions (Dar es Salaam, Mtwara, Mwanza, Dodoma, Arusha and 

Zanzibar). The age groups were divided into 15 – 19 and 20 – 24 years old. The groups were 

conducted in both urban and rural settings covering the villages of Magu - Mwanza, Kikatiti - Arusha, 

Kongwa - Dodoma and Maziwani – Mtwara and the towns of Dar es Salaam and Zanzibar. The focus 

groups were conducted between February 19th and March 10th 2016. A detailed description of the 

FGDs distribution across the six regions is provided in Table 1 below. To mirror urban and rural 

settings two workshops were done prior to the focus group discussions, one in Dar es Salaam and 

one in Mpwapwa with the aim of fine-tuning the qualitative tools and laying the foundations for 

implementing the study. 

Table 1: Summary of FGDs in the Regions 

Region Age Gender Setting Number of groups 

Dar es Salaam 15-19,  

20-24 

Male/Female  Urban 

 

2 

Mtwara 15-19,  

20-24 

Male/Female  Urban 

Rural 

2 

Mwanza  15-19 

20-24 

15-19 

20-24 

Male/Female  Urban 

Peri Urban 

Rural 

Rural 

4 

Dodoma 15-19 

20-24 

Male/Female Urban 

Rural 

2 

Arusha  15-19 

20-24 

15-19 

20-24 

Male/Female Urban 

Peri Urban 

Rural 

Rural 

4 

Zanzibar  15-19,  

20-24 

Male/Female Urban  2 
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1.2   Stakeholders In-depth Interviews  

These interviews were carried out in order to obtain expert opinion regarding youth priorities in the 

post-election environment. Information was collected through exploratory interviews with key 

informants in an unstructured manner, using a discussion guide that allows free flow of information 

and further probing on areas of interest on a one-on-one basis. The interview guide was 

predominantly unstructured and open ended to allow a dynamic build-up of the discussion with the 

respondents. In-depth interviews were conducted with a selected sample of 10 key 

stakeholders dealing with youth directly or indirectly.  

Stakeholders’ interviews were conducted with the following key informants: 

Table 2: Stakeholders interviews 

ORGANISATION TITLE 

1. DFID Head of DFID Tanzania 

2. DFID Social Development Adviser 

3. UNFPA Assistant Representative 

4. UNICEF  Chief, Child Protection 

5. VSO Country Director 

6. TYVA Executive Secretary 

7. Ministry of Labour, Youth, 

Employment and People with 

Disabilities  

Assistant Director  

Coordination and Youth Economic 

Empowerment 

8. International Youth Foundation Deputy Country Director 

9. Restless Development Country Director 

10. Uongozi Institute Programme Coordinator 
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2. QUANTITATIVE RESEARCH 

The following sections will outline the quantitative methodology employed. This will include the 

details pertaining to the household face to face survey design, target population, sampling plan, 

survey instrument, data collection procedures, coding, data capture, data cleaning and data analysis 

2.1   Household Quantitative Survey 

This covered the five regions of Tanzania mainland and Zanzibar with individual youth randomly 

selected at household level.  The survey sought to gather data to understand key priorities among 

youth. 

This phase of the research was done using face to face interviews at the household level. In each 

region, the allocated interviews were randomly distributed across rural and urban wards. Wards 

were the Primary Sampling Unit (PSU) for this survey. In each selected ward only one village or 

street participated. Starting points were selected through the use of land mark features. 

Participating households were selected through the use of the random route walk method. Only one 

member of each household selected was allowed to participate. In cases with more than one 

qualified respondent within a household, a random selection was done using Kish Grid58. 

The target respondents were youth of 15-24 years. Data collection was done using android mobile 

phones (hand held devices). The final questionnaire was scripted and programmed into the devices. 

Table 3: Sample size distribution - Household survey  

Region Rural Urban Total 

Dar-es-salaam  845 845 

Arusha 246 82 328 

Dodoma 361 45 406 

Mtwara 220 27 247 

Mwanza 372 165 537 

                                                
 
58The Kish grid is a method for selecting members within a household to be interviewed. It uses a pre-assigned table of random 
numbers to find the person to be interviewed. It was developed by statistician Leslie Kish in 1949. It is a technique widely used in 
survey research. 
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North-Pemba 35 10 45 

North-Unguja 34  34 

South-Pemba 33 13 46 

South-Unguja 21  21 

Total 1322 1178 2500 

Achieved sample    2583 

 

2.2   Household and respondent selection 

Once the sample was distributed to ward level, a list of villages was obtained from the local 

Government office. One or two villages were randomly selected from the list, depending on the 

sample allocated to the ward. A maximum of thirteen interviews were conducted per village, hence 

one village was selected if the sample per ward was thirteen or less, or two if the sample was 

between thirteen and twenty.   

 

Upon selection of the villages, the village executive secretaries or village elders were consulted in 

order to assist the team in identifying the village boundaries and introduce the team to the 

households within the selected village. In each village a landmark was identified which would act as 

the starting point for household selection (such as a school or church). All landmarks selected were 

permanent features.  

 

From the assigned landmark the interviewers used a “Random Walk” or “Random Route” applying 

the left hand rule to select the household. The starting household was determined by the date on 

which the interview was being conducted. For example, if it was the 28th of the month, the starting 

household was 2 + 8 which is the 10th house from the landmark. After completing a successful 

interview at the first selected household, or making an appointment, four households (using the left 

hand rule) were skipped, making the 5th household the next eligible household.  
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Upon gaining access to the selected households, a household register was developed. According to 

the Tanzanian National Bureau of Statistics a household is defined as individuals living under the 

same roof and having a common feeding arrangement. This excludes visitors. This was verified by 

the interviewers asking questions about the number of youth aged 15-24 years who lived under the 

same roof and ate together. If there was more than one eligible person in the household, the Kish 

grid approach was used to select which person to interview. If the selected person was not 

available, the interviewer made up to three re-calls on different times of the day (including 

evenings). If the selected respondent was away from home and would not be available, no call backs 

were to be made and the selected respondent was substituted from the same household.  

 

3. Questionnaire development and translations 

Two questionnaires were designed, one for the household survey and one for the CATI survey. All 

questions included in the household survey were also included in the CATI questionnaire, with 

additional questions for the household survey. The questionnaires were developed in consultation 

with the British Council and the task force members who gave final sign-off of the questionnaires. 

The questionnaire was compiled after extensive review of British Council materials. The household 

survey interview questionnaire comprised thirty-seven A4 pages and the average questionnaire 

length was between thirty-five minutes and one hour. The CATI questionnaire comprised sixteen A4 

pages and the average questionnaire length was between twenty to twenty-five minutes  

 

The final questionnaires were translated from English to Kiswahili. Two independent professional 

translators who have experience with research questionnaires were engaged for the translation 

process. Two translators independently translated the English questionnaires into Kiswahili. These 

translators compared their respective translations and discussed and resolved any disparities. A 

multilingual, experienced project manager who participated in the questionnaire development 

worked together with the translators to finalize on the Kiswahili questionnaires. Once the 

questionnaires were approved they were scripted to a mobile phone to facilitate accurate and 

speedy data collection. 
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3.1   Piloting of the questionnaire 

The questionnaires were piloted by the field supervisors prior to training interviewers on the survey. 

The supervisors are more experienced in research and hence were better able to evaluate the 

questionnaire. 10 pilot interviews were conducted. The objective of the pilot was to evaluate the 

consistency, flow, and understanding of the questions as well as the quality of the translations. In 

addition, the pilot determined how the questions were being interpreted and if they yielded relevant 

answers.  

 

The findings from the pilot exercise were discussed and final recommendations for questionnaire 

revisions were identified and implemented. After receiving training on the questionnaire, and prior 

to fieldwork, a second pilot was conducted on 6 April 2016 by the interviewers and supervisors. The 

key advantage to the second pilot was to provide the field supervisors with a clear indication of the 

interviewers’ understanding of the tools and methodology. The lessons learnt from the pilot were 

incorporated into the training curriculum and final relevant changes made to the questionnaire. 

None of the pilot questionnaires were included as part of the survey. 

 

3.2   Training of the field staff 

The selection of interviewers was carried out by the Field Manager. The following criteria were used 

to select the interviewing team;  

 Experience in conducting public affairs household studies  

 The ability to interact with all classes of people  

 The ability to create a rapport with the respondents, specifically youth. 

 A track record of performance in past projects  

 An advanced-level secondary education or above 

 An understanding of at least one of the study regions  

 An ability to work well with rural communities 

A team of 50 interviewers were trained to work on the household survey and 12 for the CATI survey. 

The interviewers for the household survey were trained over a period of 3 days in Dar es Salaam, 
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Mwanza and Zanzibar. Training was facilitated by the project manager and the field manager, using a 

participatory approach. The training focused on the following areas: 

 Understanding the rationale for the study  

 Survey objectives and expected output  

 Survey methodology, procedures for identifying the member of the household to interview 

 Procedures of sampling target respondents - members of the household who are 15-24 

years and above 

 Working with local Government authorities and respect for protocols  

 Strategies of gaining the interviewees’ attention  

 Substitution rules  

 How to administer each question in the questionnaire  

 How to handle potential questions during the survey  

 Gaining acceptance by the respondents (use consent forms for respondents below the age 

of 18 years) 

 Getting genuine answers from respondents  

 Dos and don’ts of the research project  

 Interviewer bias  

 Safety / security / health measures in field  

 Code of behaviour in field as well as well as expose the team to child protection  guidelines  

After training and piloting was complete, the final group of successful interviewers were selected.  

 

4. Fieldwork 

Fieldwork commenced in Dar es Salaam on 13h April 2016, followed by the other regions a few days 

later. Fieldwork continued up to 27 April 2016. The final fieldwork team comprised 40 interviewers 

and 10 supervisors. Most supervisors were assigned 3-4 interviewers to manage; in some of the 

more sparsely populated areas the ratio was lower. 
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Table 4: Team distribution per region 

Region Supervisor Interviewers 

Dar  All 10 24 then dispatched to other regions 

Mwanza 3 12 

Dodoma 2 8 

Arusha  2 8 

Mtwara  2 8 

Zanzibar 1 4 

Total 10 40 

The following procedures were implemented to ensure successful management of fieldwork:   

 A logistical plan for fieldwork detailing transport, subsistence, safety and security 

concerns and precautions implemented 

 Quality control measures  

 Daily progress reports including completion of required number of interviews and quality 

control status 

 Progress reports to a technical committee at various stages of fieldwork 

During fieldwork, interviewers were required to keep track of all contacts made, regardless of a 

successful interview. This information was collated and analysed at the end of fieldwork. The 

frequencies of the unsuccessful and successful contacts can be viewed in Table 5 below 
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Table 5: Frequency of fieldwork contact types 

Contact Type Frequency 

Door closed 59 

Household refusal 12 

Respondent Refusal 16 

Language barrier 9 

Household vacant 17 

Under/above age only at home 126 

Termination before completion 5 

Successful 2583 

Total Calls 2827 

 

5. Quality controls 

A number of quality control procedures were implemented to ensure successful fieldwork. 

Each supervisor was responsible for 10% of interviewers’ back checks. Any issues that needed 

clarification were corrected on the same day of the interview and before moving onto the next 

village. In addition, supervisors accompanied 35% of the interviews to ensure the research 

methodology was followed and that the questionnaire was being administered correctly.  

Aside from the supervisors, the project had a quality control team comprising back-checkers and a 

project manager. The quality control team operated independently of the field team. The quality 

control team conducted a 70% telephonic back-check of each interviewer’s work for the household 

survey sample.  Back checkers verified that the interview took place and checked that questions 

were asked. 

 

6. Coding, data capture, cleaning and analysis 

Questions which made sense to code were coded. Coding took place in Kiswahili and the final code 

lists were translated back into English. The code list was checked and adapted by a research 

specialist working on the project. Verbatim questions that were not suitable for coding were 

captured and translated into English for easy review. 
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Before the survey started the data analyst compiled a data cleaning program using the pilot data. 

Once data capture was completed and all the verifications done, the data was exported into SPSS 

(Statistical Package for the Social Sciences). During cleaning, all errors identified were discussed and 

resolved with the project manager and field manager. After data cleaning the frequencies were 

checked to ensure the correct distributions were obtained in terms of region, setting and gender 

and tables were run, including splits on gender region, setting and education. Tables were checked 

for accuracy and logic and any discrepancies were resolved. 

 

7. Computer Aided Telephonic Interviews (CATI) 

In order to capture voices of the youth from other regions where face to face household survey was 

not done a separate sample of 500 was set to be surveyed using computer aided telephonic 

interviews.  A total of 508 CATI interviews were achieved covering the regions of Arusha, Dar es 

Salaam, Dodoma, Mtwara, Mwanza, Tanga, Tabora, Lindi, Singida, Shinyanga, Ruvuma, Simiyu, 

Morogoro, Mbeya, Kilimanjaro, Iringa, Geita, Kagera, Kigoma, Katavi, Mara, Njombe, Manyara, Pwani, 

Rukwa and Zanzibar. 

 

7.1   CATI respondent selection 

The respondents from the CATI survey were selected using a pre-defined list of youth with mobile 

phones from different regions. A list with about 2000 respondents was provided to call from.   
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